
Newsletter Marketing
Getting started is easy...

Three things will get you started with your 
4-page personalized newsletter …

Check publisher accounts - Make sure you have 
accounts open and are willing to order direct at least 
twice a year with the major publishers*. Your co-op will 
be deposited to your accounts. 
Send us your store details - Like your logo, hours, 
web address, and any graphics and information you 
want in your first issue. 
Pick a local printer - Choose your printer and decide 
whether youʼll print in full color or black/white. 
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 Feb / Mar 
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 Aug / Sept
 
 Jul 1

 
 Oct / Nov
 
 Sept 1

Pricing per Issue
Newsletter only - $348     $248 NCIBA member rate
Includes title list, personalized design, and final PDF for local 
printing. Co-op reimbursement averages $750 per issue.

Co-op administration - $100
If you need us to do the co-op claims for you, just send us your 
account numbers and weʼll create your claims and report to you 
how much youʼve used — and how much you still have left.

!e Humbling
Everything is over for Simon Axler, 
the protagonist of Philip Roth’s 
startling new book, The Humbling 
($22, HMH, 978-0-547-23969-9). One 
of the leading American stage actors 
of his generation, now in his sixties, 
he has lost his magic, his talent, and 
his assurance. His wife has gone, his 
audience has abandoned him, and his 
agent can’t persuade him to attempt 

a comeback. Into this shattering account of self-evaluation 
bursts a counterplot of unusual erotic desire, a consola-
tion for a bereft life so risky and aberrant that it points not 
toward comfort and gratification but to a more shocking 
end. In this long day’s journey into night, all the ways that 
we convince ourselves of our life performances – talent, 
love, sex, hope, energy, reputation – are stripped off in this 
story about the hope for renewal.

!e Lacuna
In her most accomplished novel to 
date, Barbara Kingsolver takes us 
on an epic journey from the Mexico 
City of artists Diego Rivera and 
Frida Kahlo to the America of Pearl 
Harbor, FDR, and J. Edgar Hoover 
in The Lacuna ($26.99, Harper, 978-
0-060-85257-3). Born in the United 
States, reared in a series of provi-
sional households in Mexico, Harri-
son Shepherd discovers a passion for 

Aztec history and meets the exotic, imperious artist Frida 
Kahlo, who will become his lifelong friend. When he goes 
to work for Lev Trotsky, an exiled political leader fighting 
for his life, Shepherd inadvertently casts his lot with art 
and revolution. Meanwhile, the United States will soon be 
caught up in World War II. There in the land of his birth, 
Shepherd believes he might remake himself in America’s 
hopeful image and claim a voice of his own. He finds sup-
port from an unlikely kindred soul, his stenographer, Mrs. 
Brown, who will be far more valuable to her employer 
than he could ever know. In her first novel in nine years, 
Kingsolver delves into a dark period in American history 
in this richly satisfying story.

Mennonite in a  
Li"le Black Dress
Not long after Rhoda Janzen turned 
forty, her world turned upside down. 
It was bad enough that her brilliant 
husband of fifteen years left her for 
Bob, a guy he met online, but that 
same week a car accident left her 
with serious injuries. What was she 
to do? Rhoda went home where the 
conservative community welcomed 
her back with open arms and offbeat advice. Written 
with wry humor and huge personality – and tackling 
faith, love, family, and aging – Mennonite in a Little 
Black Dress ($22, Henry Holt, 978-0-805-08925-7) is an 
immensely moving memoir about looking homeward in 
order to move on in life.

Invisible
With uncompromising insight, Paul 
Auster takes us into the shadowy bor-
derland between truth and memory, 
between authorship and identity with 
Invisible ($25, Henry Holt, 978-0-805-
09080-2). Three different narrators 
tell a coming-of-age story in this 
novel that travels in time from 1967 
to 2007 and moves from Morningside 
Heights, to the Left Bank of Paris, to 
a remote island in the Caribbean. It 
is a book of youthful rage, unbridled sexual hunger, and a 
relentless quest for justice.

Your Logo Here
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SHOP
INDIE

Store Information Here
Street Address

City, State, Zip

Phone Number

Hours

Mon-Sat 9:30 am to 10:30 pm

Sun 11:00 am to 9:00 pm

Visit us online at www.MyBookStore.com

* Publishers with newsletter co-op ($9,000+/year)
Candlewick, HarperCollins, Houghton-Mifflin Harcourt,
Macmillan, Penguin, Perseus, PGW, Random House,

Scholastic, Simon & Schuster, Unbridled, Wiley & Workman
Front page — Space across 
top & bottom plus box at 
bottom right

Back page — Use the bottom 
half for your copy or a mailing 
panel 

Smart Outreach Marketing
How others put their newsletters to work...

Distribute through neighboring businesses, at the 
library, tourist info center, hotels and B&Bs, etc.
Insert in local newspaper to targeted neighborhoods
Insert in every out-bound customer shipment
Distribute at all off-site events

Contact Paz & Associates
800/260-8605

Personalize
these 
areas

Middle two pages — Contain common 
blurbs with more co-op


